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NEWSPAPER  
INDUSTRY 

 VALUE  

$100bn 
Global consumer 
and educational 
book publishing 

revenues  

$85bn 
Global filmed 
entertainment 

revenues 

$44bn 
Global music 

revenues 

Source: WPT Analysis, E&Y, Zenith Optimedia, PwC Global Entertainment and Media Outlook: 2016-2020 

$168bn 
Global newspaper 

revenues 2015 



Global newspaper revenue 2011-2015 

Source: WPT Analysis, E&Y, Zenith Optimedia, PwC Global Entertainment and Media Outlook: 2016-2020 



AUDIENCE  
CENTRIC 

MEDIA 
ORGANISATION 



2.7bn 
40% of all adults 

read print newspapers 

1.3bn 
more than 40% of all Internet 

users read newspapers  
in digital formats 

Source: WPT Analysis, Ipsos, comScore 

Global newspaper reach 2015 



Brazil 
newspapers in print 
reach 41.5% monthly  
(in 9 metropolitan areas) 
and average reader  
27 mins per day  
 

Chile 
newspapers in print 
reach 73.6% monthly 
and average reader reads  
28 mins per day  

Colombia 
newspapers in print 
reach 70% monthly 
and average reader 

spends with them  
60 mins per day  

 

Newspaper reach and time spent in Latin America 



US - Source: Newspaper Association of America (NAA) 



TOTAL 
POPULATION 

ACTIVE SOCIAL 
MEDIA USERS 

INTERNET  
USERS 

UNIQUE  
MOBILE USERS 

ACTIVE MOBILE 
SOCIAL USERS 

7.395 
BILLION 

2.307 
BILLION 

3.419 
BILLION 

3.790 
BILLION 

1.968 
BILLION 

URBANISATION 

54% 
PENETRATION 

31% 
PENETRATION 

46% 
PENETRATION 

51% 
PENETRATION 

27% 



Video fueling strong mobile data growth 

Source: Cisco, VNI Mobile 2015 



Rapid growth of messaging and hybrid networks 2011 - 2015 

Source: activate.com 



 
To be Engaged as a member of a COMMUNITY  
 
To have IMMERSIVE, rich content EXPERIENCES  
 
Content to offer SOLUTIONS to problems 
 
To receive content from a TRUSTED source 

New audiences expect 



New audiences expect  
value and engagement 



Media Trustworthiness 

Source: Ipsos MediaCT/Crowdtap Jan 2014 



Source: WPT 

Global newspaper print circulation 2011-2015 



Source: PwC Global Entertainment & Media Outlook: 2016-2020 

Global newspaper digital circulation revenues 2011-2015 



Source: Knight Foundation/Nielsen Study 

Total mobile news time spent (app vs. browser) 



Source: comScore Media Metrix Multi-Platform, U.S., Dec 2015/Dec 2014 

US Digital Audience Growth  
of Selected Traditional Print Publishers* 

*Based on selection of traditional print publishers’ with 20 percent year-over-year unique visitor growth. 







“We’re not big enough 
alone; instead of making 
tech platforms stronger, 
media companies must 
unite to stay ahead”  
- Espen Sundve VP Product Management Schibsted 

 



Share of internet advertising growth in the US 

Source: KPCB 



US$ million at current prices 

Source: WPT Analysis, ZenithOptimedia and PwC Global Entertainment and Media Outlook: 2016-2020   

Global newspaper revenue sources 2011-2015 



Source: PwC Global Entertainment & Media Outlook: 2016-2020 

Global newspaper digital advertising 2011-2015 



Source: ZenithOptimedia 

Internet ad spend by type 2015 – 2018 (forecast) 



Source: PAGEFAIR | 2016 Mobile Ad Blocking Report 



Source: INMA, Wall Street Journal 2015 

Newspaper native advertising deliver ENGAGEMENT  



Source: BI Intelligence 

Programmatic and real time bidding advertising 



Source: PwC Global Entertainment & Media Outlook  

Newsbrands DIVERSIFY 



Commodity 
exchange 

Jewellery 
chain 

Cricket 
league 

Finance Co. 

E-commerce
   

Financial 
services 

SIM card 
manufacture 

Invest in 
Advertisers

Become an 
online retailer

Launch an 
events business

Buy media and 
online startups

Newsbrands DIVERSIFY 



The future of NEWSBRANDS 

capital of 
trust for 

audiences 

New business 
models for 
growth in 
revenues 

Fair usage of 
big data and 
distributed 

content 





 Let’s talk about PERFORMANCE.  
 
More specifically,  let’s talk about 
innovation and the priorities of 
news media decision-makers.   



Q. Is there a significant 
difference between the 
priorities at  profitable 
companies and those at 
unprofitable ones?  

A joint initiative powered by 



By 2015, however, this trend was no longer 
statistically significant. So this year’s results 
are crucial... 

Companies that prioritise investment in old 
technologies (e.g., printing technology and 
pre-press technology) are ALMOST TWICE  
as likely to have reported a significant 
drop (more than 20%) in revenue over the 
past year. 

Investment in 
technology 
has been 
related to 
performance
… But that is 
changing.  



Companies which prioritised investment in 
people   (developing leadership and 
management, competencies of the board 
and diversification of the workforce)  - 
were significantly more likely to be reporting 
‘booming’ profitability (profits up by more 
than 20%) than those which did not.  

So,  
if technology 
alone is no 
longer enough 
for competitive 
advantage, 
what is? 
Increasingly, 
success is 
related to 
talent.  



Increasingly, companies are more likely 
to be booming if managers:  
… work in a company with a culture 
which encourages everyone to be 
innovative 
 
TEN AND HALF TIMES more likely in 2015, compared with 
‘not significant’ in previous years. 

Successful 
companies  
work to put 
innovation on 
the minds  
of EVERYONE  
In the 
organisation.  



Want to know more?  
Participate in the next  

study at: 
 

http://bit.ly/wnmo2016 

WORLD NEWS MEDIA OUTLOOK 2017 


