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Overview of Product Usage




Overview of Product Usage

@? Retail Stores

Grocery/toiletry/clothing | N TY

/\- Financial Services

Loyalty programmes
Funeral insurance
Life insurance
Short-term ins.(HH)
Medical aid

E Personal Care
Toothpaste

Hand and body soap

Deodorants

Skin care

OTC medication
Shampoo/hair care

Make-up
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Banking =

@ Automotive

Car (HH)

Petrol
Telecommunication
Mobile phone
> Network provider m
52
Leisure and Travel
Restaurant/fast food
Domestic flights [JE}
Beverages
— csps [T
Non-CSDs
Milk
Tea [T
instant coffee ([ NENGNKNEGGEE
Beer/cider _
Whisky/brandy/vodka [ NIEFW

ES Products & Brands Module Jan-Jun 2018 (n=3,154)
Data weighted at an Individual level
Limited products are weighted at a Household level - indicated by HH

Q) Appliances
Electronic (HH)

Large kitchen (HH)

a Home Care

Washing powder (HH)
Toilet paper (HH)

HH cleaners (HH)
Dishwashing liquid (HH)

% Food

Rice/maize/pasta

Bread

Condiments/spices
Spreads

Canned food
Breakfast cereals

Chilled proc.meats
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Profile of South African Consumers

404
@48 e
52<

= Male
= Female m Black mWhite mIndian = Coloured

41 15-24 N 24
5 28 S 25-34 N 27
o . l 35-40 M 26
n 50—64 - 15 666606
Metro Urban Rural 65+ M 8
EC
FS
GP
semsc 1 [ 16 KZN
semsG 2 [ 21 LP
0 semsG 3 [N 36 -
NW
0 semsG 4 N 17 NC

semsGc 5 [ 10 %
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Retail:
Grocery/Toiletry/Clothing Stores

Stores shopped at in past month

(n=3,154)
Shoprite

Mr Price (MRP)
Pick n Pay
PEP

Spar

Clicks
Ackermans
Checkers
Edgars

Jet

Truworths

Woolworths

.
.
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68 Dis-Chem [l 9
Markham . 8

Cambridge Food . 7
Checkers Hyper I 6
Foschini | 5

Food Lovers Market I 5
Makro I 4

ok |4

Game (Foodco) I 3

Boxer I 3

other [ 6

I have not been shopping

in the past month | 1

Repertoire: 4.1

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Shoppers: 99%

Profile of shoppers

. O 0 O
(Filter: Shoppers n=3,136) QOQ
= Male
= Female m Black m White
52 m Indian Coloured
41 15-24 I 24
5 28 S 25-34 [ 27
o . l 35-49 I 26
50-64 MM 15 ”l”
Metro Urban Rural 65+ M 8
() Ec B 12
0 Fs M 5
GP I 26
semsG 1 [ 16 kzN [ 19
semsGc 2 I 21 Lp B 10
semsG 3 [ s e M7 1™
NwW B 7
semsG 4 [ 17 NC T 2 A
semscs B 10 wC Il 12 %

e S PRODUCTS
& BRANDS



Retail:
Grocery/Toiletry/Clothing Stores

Most often store: Groceries Most often store: Toiletries/Cosmetics Most often store: Clothing
(Filter: Shoppers n=3,136) (Filter: Shoppers n=3,136) (Filter: Shoppers n=3,136)

Shoprite 35 Mr Price (MRP) 22
Shoprite - 45 P - -
Clicks - 20 Ackermans . 11

Pick n Pay . 17 pick n Pay [ 11 rer [l 10
l . 5 Edgars . 9

Spar
Spar 12 Jet l 7
pep | 4
Shoprite I 6
Checkers I 7 Checkers I4
I Truworths I 6
Dis-Chem 3
Cambridge Food | 2 Woolworths I >
Mr Price (MRP) I 3 Markh I 4
arkham
Checkers Hyper | 2 Edgars I 2 Pick n Pay I 3
Other (Nett) . 9 Other (Nett)
Other (Nett .
( ) Not shopped for toil. PM | 1 Not Shonengor Clothing

o
Mentions 2% and above /0
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-\ Financial Services:

Banking

Personal account with

(n=3,154)

Capitec

FNB

ABSA

Nedbank

Standard Bank

Postbank

African Bank

Do not have a bank
account
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Main bank
(Filter: Banked people n=2,790)

Capitec

FNB

ABSA l 15

Standard Bank

Nedbank

Postbank

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Banked: 85%

Profile of banked people o o
(Filter: Banked people n=2,790) QOQ

(o]
s

= Male
m Female m Black m White

52 m Indian Coloured
43 15-24 I 20
O 29 28 25-34 N 29
E . . 35-40 I 28
50-64 I 15 {{iii
Metro Urban Rural 65+ M 8 “
0 EC Il 12
0 Fs M 5
GP N 27
semsG 1 [ 15 kzN [ 19
sem sG 2 [ 20 Lp B 9
semsG 3 [N 35 =R N
NwW B 7
seMmsG 4 [ 18 NC T2 A
semsc s [ 12 wC Il 11
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-\ Financial Services:
Loyalty Programmes

Programmes belonged to Used most often
(n=3,154) (Filter: Product users n=1,991)

Product usage: 56%

Profile of product users

Pick n Pay Smart Shopper - 35
clicks Club [ 29

Thank U (Edgars, CNA,.. |||} 17

Pick n Pay Smart Shopper - 44
clicks club [ 21

0 00
(Filter: Product users n=1,991) QOQ
14

43

= Male
m Female m Black m White

Thank U (Edgars, CNA, . 57 m Indian Coloured
. 11
Dis-Chem . 9 Jet)
. <o/ ; I 48 15-24 I 19
FNB eBucks/rewards 6 FNB eBucks/rewards 5 28 )
5 24 25-34 [N 28
ABSA Rewards ] 5 ABSA Rewards I . E . . 35-49 N 28
bbb6LS
W Rewards (Woolworths) I 4 _ 50-64 N 17
Dis-Chem I 3 Metro Urban Rural 65+ B 8
My School I 4
Vodacom Rewards 3
Standard Bank UCount I 3 I 0 EC B 10
Vodacom Rewards I 3 Standard Bank UCount I 2 0 FS M 5
GP N 30
Nedbank Greenbacks | 2 My School I 5 SEM SG 1 - 11 N »
Discovery card | 2
Nedbank Greenbacks I 2 SEM SG 2 - 18 LP B 10
other (Nett) | 4 sevsc 3 [ 35 =R A
1 am not a member [ Gz 44 Other (Nett) I 4 seMsG 4 N 21 Nw Bl 8
NC |2 A
semsG s [ 15 wc Il 13 %

Mentions 2% and above
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Mentions 2% and above

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level
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-\ Financial Services:

Funeral Insurance

Profile of product users

. . _ 0 0O
Policy with (Filter: Product users n=1,787)
(n=3,154)
aveos I 11 = Male
= Female m Black ® White
Clientele . 6 53 ® Indian Coloured
Hollard ] 5 46 15-24 [ 16
Standard Bank [ 4 o 29 25 25-34 N 25
o 35-49 | 31
FNB I 4 o . . 86666
50-64 M 18
sanlam [ 4 Metro Urban Rural 65+ WM 10
ABsA || 4
Metropolitan I 4 0 EC I 14
Nedbank |} 3 0 Fs M5
: GP N 27
Liberty I 2 SEM SG 1 - 12 kzn I 18
other (Nett) [JJj o semsGc 2 [ 18 Lp B 8
Unsure of company I 4 SEM SG 3 _ 36 MP I 8 : I
_ Nw l 4
I do not have funeral insurance ||| G 43 semsG 4 N 21
NC 12 A

semscs M 13 wC Il 14 %

Mentions 2% and above
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-\ Financial Services:

Life Insurance

Policy with Profile of product users
. 0 0 0
(n=3,154) (Filter: Product users n=1,124) QOQ
AvBOB ] 5 = Male
= Female m Black B White
Sanlam J] 4 49 ® Indian Coloured
Clientele 3
| 1 48 15-24 N 17
Metropolitan I 3 = 28 24 25-34 I 26
aBsA | 3 : . . 35-49 N 29
FNB I3 50-64 - 17aaaaa
Liberty | 2 Metro Urban Rural 65+ I 11
Hollard 2
Nedbank 2 0 EC B 13
Standard Bank | 2 0 s M>s
andard Ban
GP N 28
1Life Direct | 2 semsG 1 [l 10 KzN [ 14
other (Nett) [ 5 semsG2 M 16 LP M 10
Unsure of company | 2 semsc 3 [ 34 MP .- 10 :I
e NW 5
I do not have life insurance
seMmsG 4 N 22 NC [ 2 A

semsG s [ 18 wc Il 13 %
Mentions 2% and above
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-\ Financial Services:

Short-term Insurance

Company used Profile of product users
(n=3,154) (Filter: Product users n=546)

O O O
Old Mutual Insure I 4 QOQ
Hollard I3

H Black B White

57 ;
Santam 2 - ® Indian Coloured
- 17
MiwWay | 2 1 . -

Metro Urban Rural

Outsurance 2

Budget Insurance 2 0 EC B 14
0 Fs W 7

Standard Bank | 2 cP IS
semsGc1 [ 6 kzN T 7
Other (Nett) I 7 semsc 2 M 12 Lp B 10
vp Il 7
I do not have short-term SEM SG 3 - 21 I
. 81 Nw 5
Insurance SEM SG 4 _ 57 \C I ,

seMsG 5 [ 34 0/,
Mentions 2% and above 0
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~\ Financial Services:
Medical Aid

Medical aid belonged to
(n=3,154)

Discovery Health I 5
GEMS I 4

Bonitas 3
Momentum Health | 1
Medihelp | 1
Bestmed 1

Other (Nett) 2

I do not belong to a
medical aid
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ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Product usage: 18%

Profile of product users

. O O O
(Filter: Product users n=553) QOQ
%
= Male
® Female m Black m White
4 ® Indian Coloured
53 15-24 N 18
= 29 25-34 [N 23
- . 18 3549 NN 26
B 506 B 20iiiii
Metro Urban Rural 65+ B 13
0 EC MM 12
0 Fs M6
GP N 30
semsc1 ] 6 kzN B 10
semsGc2 M 9 LP M 10
semsG 3 [ 2s MP 10 1™~
Nw M5
semsG 4 [N 25 NC B 3 A
semsGc 5 [ 32 wC Il 14 %
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Automotive:

Car Manufacturers

Cars in household Profile of those with cars in HH
(n=3,154) (Filter: Cars in HH n=1,039)

O O O
Toyota . 10 OOQ

Ford [ 4
56 H Black B White
BMW I4 H Indian Coloured
Hyundai |3 g 26 18
audi | 3 i H =
Nissan |3 Metro Urban Rural

Mercedes-Benz | 2

opel | 2 0 EC WM 9
0 Fs M 5

Mazda |2
: GP IS S
K
ia | 2 seMsGc1 JJ s KzN I 13
Renault | 1 semsGc 2 ] 10 Lp M 8
Honda | 1 semsG 3 [N 27 MP .- ? |
. NW 5
No car in household _ 66
semsG 4 I 20
NC |2 O

semsGc 5 I 20

%0

ES Products & Brands Module Jan-Jun 2018 e S PRODUCTS
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Automotive:
Fuel

Frequency of re-fuelling
(n=3,154)

m Every day

m At least once a week (but not every day)

m At least once a month (but not every week)
m Less than once a month

= Do not visit petrol station
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Re-fuelled at in past month
(Filter: Product users n=961)

Engen

(6]
w

BP

w
\o]

Caltex

w
N

Not visited in PM

—

Shell 33
Sasol - 22
Total - 18
Exel I 2
Other I 2
|

Repertoire: 2.1

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Product usage: 31%

Profile of product users

. O O O
(Filter: Product users n=961) QOQ
6 | 5o 26 5
= Male
m Female m Black ® White
44 B Indian Coloured
54 15-24 1 17
0 28 25-34 N 24
o 18 35-49 N 238
o . ] s380s
50-64 M 19
Metro Urban Rural 65+ N 12
0 EC MM 10
0 Fs M 5
GP N2
semsc1 | 5 kzN I 12
semsc2 [l 10 LP M 8
semsG 3 [ 2s MP I 11 1™~
NwW B4
semsG 4 [ 28 N P
semsGc 5 I 20 wCc Il 14 %
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Cellphone currently have

(n=3,154)

Samsung
Nokia
Huawei
LG
Blackberry
Mobicel
Sony
Vodafone
Apple iPhone
Hisense
Motorola

Alcatel

AG Mobile
Other (Nett)

I do not have a cellphone

Repertoire:

I -
N 27
___BE

1.3
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Telecommunication:
= Cellphones

Provider currently used
(Filter: Cellphone users n=3,081)

Vodacom - 49
MTN - 45
|

8

Cell C

Telkom I

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Cellphone usage: 97%

Profile of cellphone users o0 o
(Filter: Cellphone users n=3,081) QOQ

48 80 9
= Male
m Female m Black ® White
52 m Indian Coloured
41 15-24 N 24
5 28 Sl 25-34 N 23
o . l 35-49 I 26
50—64 - 15 bbb
Metro Urban Rural 65+ M 8 “
0 Ec B 12
0 Fs B 5
GP I 06
semsG 1 [ 16 kzN [ 19
semsc 2 I 21 LP M 10
semsc 3 [N 35 = Ny
NwW B 7
semsG 4 [ 17 NC [ 2 A
semscs B 10 wC Il 11
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ol Personal Care:

Product usage: 99%
=] Toothpaste
Used in past month Profile of product users o0 o
(n=3,154) (Filter: Product users n=3,136) QO
Colgate 48 79 93
= Male
m Female m Black ® White
52 B Indian Coloured
Aquafresh
41 15-24 I 24
5 28 Sl 25-34 [ 27
cencod - o . l 35-49 I 26
ensodyne .
y n 50—64 - 15 bbbLS
Metro Urban Rural 65+ M 8 “
Close-Up I8
0 EC I 12
0 Fs W5
Oral B 6 GP N 26
semsG 1 [ 16 kzN [ 19
semsc 2 I 22 LP M 10
MP
Mentadent p | 4 semsc 3 [N 35 =7 3
Nw 7
semsG 4 [ 17 NC [ 2 A
Repertoire: 1.6 seMmsG 5 [l 10 wC Bl 12 %

ES Products & Brands Module Jan-Jun 2018 e : ; PRODUCTS
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gl Personal Care:

. o
— Hand and BOdy SOap Product usage: 99%
Used in past month Profile of product users o0 o
(n=3,154) (Filter: Product users n=3,143) QO

= Male
Protex - 41 ® Female m Black H White

52 H Indian Coloured

Dettol - 31
15-24

41 B 23
28 31 }
o [l 5 25-34 I 28
o . l 35-49 [ 26
n bbb
Lifebuoy - 20 50-64 WM 15 jjji

Metro Urban Rural 65+ M 8

Vaseline . 15
EC 12
Dove . 13 <§) FS :

Palmolive l 8 cP 26
semsG 1 [ 16 KzN [ 19
Housebrands/No name
e e | 2 S g —
| seMsG 3 I 36 J
I have not used soap in | 1 NwW B 7
the past month semsc 4 N 17 NC T 2 A
Repertoire: 2.1 seMsG 5 [l 10 wC Il 12 %

' HE ROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
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ol Personal Care:

=1 Deodorants Product usage: 97%
Frequency of usage Used in past month Profile of product users o0 o
(n=3,154) (Filter: Product users n=3,056) (Filter: Product users n=3,056) QO

‘E _ = Male
Nivea - 34 m Female m Black m White

51 m Indian Coloured

Axe . 15
15-24

41 B 23
31
Status . 14 o 28 25-34 N 28
o . l 35-40 I 26
vardiey [ 14 s0-64 I 15 jiij

Metro Urban Rural 65+ M 8

Dove . 12
Brut l 9 0 EC W 12
0 Fs W s

m Every day
= At least once a week (but not every day) Exclamation I 6 GP N 25
= At least once a month (but not every week) SEMSG 1 - 16 KzN I 19
= Less than once a month Mitchum I 4 semsGc 2 I 21 Lp I 10
= Do not use SEM SG 3 _ 35 MP B 8 :
Other (Nett) I 7 Nw il 7
semsG 4 N 18 NC T 2 A

Repertoire: 1.6 Mentions 2% and above seMsG 5 [l 10 wcC Il 12 %

ES Products & Brands Module Jan-Jun 2018 e : ; PRODUCTS
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ol Personal Care:

- . o

al Skin Care Products broduct usage: 91%
Frequency of usage Used in past month Profile of product users o0 o
(n=3,154) (Filter: Product users n=2,919) (Filter: Product users n=2,919) QOQ

Vaseline _ 37 45 a1

. Nivea [ 33 = Male
6\ Dawn - 30 m Female m Black m White

(<)

55 H Indian Coloured
Clere - 22
40 15-24 N 25
pond’s [ 22 = 20 31 5534 N s
Ingram’s Camphor - 15 E . l 35-49 N 25
bbobLS
Dove . 11 50-64 14“
Metro Urban Rural 65+ M 8

Lux . 9
Johnson & Johnson l 7 0 EC I 12
Garnier ] 4 0 FS M s

m Every day
m At least once a week (but not every day) Clinique I 2 CEM SG 1 . GP N 26
= At least once a month (but not every week) Elizabeth Arden I X - KzN I 19
= Less than once a month semsGc 2 N 22 LP M 10
= Do not use L'Oreéal semsG 3 [ 35 MP Il 8 :
Other (Nett) semsc 4 I 17 Nw Bl 7
NC |2 O

Repertoire: 2.0 Mentions 2% and above seMsG5 Ml 9 wcC Il 11 %

: THE BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
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ol Personal Care:
a2l Over-the-counter medication

Used in past month

(n=3,154)
Pain (80%) Panado NN /6
Grandpa I /5
Disprin I 2°
Compral 1N 9
Nurofen Il 6
Anadin Il 5
Mypaid 1 2
Other pain 1 1
Colds and Coughs (52%)
Med-Lemon 31
Vicks I 25
Benylin I 17
Linctagon 0 2
Hot Toddy 1 1
Other 11
Heartburn and Indigestion (38%)
ENO N 30
Gaviscon M 11
Rennie M 4
Aller 30%
ay ( )Allergex 29
Salex 2
Deselex 1
Xyzal 1
Stomach (9%)
Imodium W 4
Lomotil W 3
Valoid 1 1
Other | 1

Have not used over-the-counter medication in PM 17%

THE BROADCAST
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Used most often
(Filter: Product users n=2,620)

Grandpa | 33
panado N 27
Disprin [l 13
Allergex [ 11
ENO I 8
Med-Lemon i} 7
Vicks
Benylin
Gaviscon
Compral

Anadin
Imodium
Rennie
Lomotil
Mypaid
Linctagon

|
|
|
Nurofen |
|
|
|
|
|
|
Other |

6

4
3
3
3
2
2
1
1
1
1
1

Repertoire: 1.3

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Product usage: 83%

Profile of product users
(Filter: Product users n=2, 620)

A0/
¢

= Male
m Female m Black m White

54 m Indian Coloured
40 - 15-24 N 23
= 28 25-34 N 27
E . l 35-49 N 26
50-64 - 15 88666
Metro Urban Rural 65+ M ° “
0 EC I 12
0 Fs M6
GP I 26
seMsG 1 [ 17 KzN [ 17
sem sG 2 [ 21 Lp N 11
semsG 3 [N 35 = Ny
NwW B 7
semsG 4 [ 17 NC T2 A
semscs B 10 wCc Il 11 %
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O

Personal Care:

0

Freq
(n=3

uency of usage
,154)

(

m Every day

m At least once a week (but not every day)

= At least once a month (but not every week)
= L ess than once a month

= Do not use

THE BROADCAST
RESEARCH COUNCIL
OF SOUTH AFRICA

Shampoo/Hair Care Products

Used in past month
(Filter: Product users n=2,202)

Dark & Lovely | 30
Sofn’free - 26

Head & Shoulders - 19
Palmolive - 12
sunsilk JJj 10
Black Like Me [Jj o
Pantene . 9
Organics . 9
Dove . 8
Johnson & Johnson l 7
TRESemmé [} 7
Gill || 4
Other (Nett) || 4

Not used in PM I 2

Repertoire: 1.5

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Mentions 2% and above

Product usage: 64%

Profile of product users
(Filter: Product users n=2,202)

32

8o

70 143

‘ = Male
® Female m Black

m Indian
68

43 15-24

30 )
5 27 25-34
il BN
50-64
Metro Urban Rural 65+
& .
0 FS
GP
semsGc 1 [l 13 KZN
semsG 2 [ 18 LP
semsG 3 [N 35 e
NW
seMmsG 4 I 20 NG
semsc s I 14 wC

® White
Coloured

N 24
BN 25
N 24
- 17 6660606
Bl 10

e 12
Bs
B 25
B 13
B 10

M s :J
|
13 O
BN 17 oy
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ol Personal Care:

— Ma ke-up Product usage: 31%
Frequency of usage Used in past month Profile of product users o o
(n=3,154) (Filter: Product users n=1,202) (Filter: Product users n=1,202) QOQ

o
<
vardiey [ 27 @ = Male

= Female m Black m White
MAC - 15 ® Indian Coloured
_ 86
Maybelline [JJj 11 15-24 I 22

41
32 27 25-34 I 30
I l . 35-49 I 26
50-64 M 15 {jii
Elizabeth Arden . 8 Metro Urban Rural 65+ M 7 ﬁ

Avon . 8

Loréal [ 11

Estée Lauder . 8

Rimmel I 4 0 EC 1l o
= Every day 0
= At least once a week (but not every day) Max Factor I 3
= At least once a month (but not every week) Black Opal I 5 semsG 1 [ 14
= Less than once a month SEM SG 2 - 20
= Do not use make-up Other I 3 sem s 3 N 33

Not used in PM || 3 semsG 4 I 19

Repertoire: 1.5 SEM SG 5 - 14

: e BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc EEEENCL) CEUEn Data weighted at an Individual level & BRANDS




=\ g
o| Beverages:

Frequency of consumption

\+ |

(n=3,154)

m Every day

m At least once a week (but not every day)

= At least once a month (but not every week)
m Less than once a month

= Do not drink CSD's

THE BROADCAST
RESEARCH COUNCIL
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°J Carbonated Soft Drinks

Consumed in past month
(Filter: Product users n=3,016)

Ccoca-Cola [INGN 7/
Sprite |GG 32
Stoney [ 31

Sparletta [N 28
Fanta [ 27

Iron Brew [l 18
Twist [l 13

Schweppes [} 9
Coo-ee |} 7

Just Juice i} 7

Appletiser [} 7

Jive | 5

Pepsi ] 5

Grapetiser [] 4
Housebrands/No name [ 4
Twizza | 2

Other (Nett) || 3

Product usage: 96%

Profile of product users

. O O O
(Filter: Product users n=3,016) QO
= Male
= Female m Black m White
52 ®m Indian Coloured
40 15-24 N 24
5 29 5l 25-34 N 23
o . l 35-40 I 26
50-64 M 14 ”|”
Metro Urban Rural 65+ M 8
0 EC Il 11
0 Fs B 5
GP N 26
semsG 1 [ 16 kzN [ 19
semsGc 2 N 22 LP M 10
sevsc 3 [ 6 w s
NwW O 7
semsG 4 [ 16 NC [ 2 A

Repertoire: 2.8 Mentions 2% and above seMsG 5 [l 10 wcC Il 12 %

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level
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=\ g
o| Beverages:

°] Non-carbonated Soft Drinks

Consumed in past month Drink most often Profile of product users 50 o
(n=3,154) (Filter: Product users n=2,955) (Filter: Product users n=2,955) QOQ
Cordials and Squashes (73%) Oros - 19 48
Oros N 33 ) 80 9
Fusion N 29 Fusion [l 17 = Male
wild Island EEEE 20 Wild Isl = Female H Black H White
Hall's NN 17 lld Island - 1 52 B Indian Coloured
Daly's Ml 6 Clover Krush [} 10
Fruit Juice (69%) R 41 15-24 I 24
Liqui-Fruit I 28 Liqui-Fruit [l 9 28 31
25-34 [N 28
Clover Krush N 2?2 Fruitree . 7 o
Fruitree NN 21 = . l 35-49 N 25
Clover Tropika M 19 ; [n]
Ceres Il 10 Clover Tropika . 7 50-64 - 15 il
Cabana M 5 Hall's ] 6 Metro Urban Rural 65+ M 8 “
Powerade 14 Aquellé I 5
Play 13
Energade 11 Bon Aqua I 5 0 EC I 13
Red Bull 10
Monster 9 Five Roses Iced Tea I 4 0 (ZSF;’ W5 .
Score 6 _
Bottled Water (40%) Powerade [ 4 semsG 1 M 16 kzN I 19
Aquellé 20
Bon Aqua 19 Play I 4 SEM SG 2 - 22 LP - 10
Valpre ? Ceres || 3 vp Il 7
semsG 3 [N 35
Iced Te;:a glso/?) P Have not consumed any Lipton Iced Tea | 3 :
ive Roses Iced Tea 10 | of these drinks in PM 6% Ipton lced lea
Lipton Iced Tea M 8 ’ SEMSG 4 - 17

Mentions 5% and above Mentions 3% and above semsc s [l 10

ES Products & Brands Module Jan-Jun 2018 e S PRODUCTS
& BRANDS

THE BROADCAST a P
rc RESEARCH COUNCIL Data weighted at an Individual level

OF SOUTH AFRICA




M\ o
o| Beverages:

| Milk

Frequency of usage Used at home in past month Profile of product users 56 o
(n=3,154) (Filter: Product users n=2,924) (Filter: Product users n=2,924) QOQ
%
= Male
\ﬂ Parmalat - 36 @ = Female m Black m White
Housebrands/No name - 19 52 m Indian Coloured
brands
42 15-24 N 23
First Choice . 14 = 28 30 25-34 I 28
verrresn [ 12 - B l 35-49 N 25
50-64 M 15
Bonnita . 11 Metro Urban Rural 65+ M ° “
Dewfresh . 10
0 EC M 12
m Every day DairyBelle . 9 0 Fs M 5
= At least once a week (but not every day) Darlin l g CEM <G 1 - - GP N 26
= At least once a month (but not every week) g KzN N 18
= Less than once a month Fair Cape I 4 SEM SG 2 - 21 Lp B 10
= Do not consume milk | SEM SG 3 _ 36 MP : 8 :
Other | 1 NW 7
semsG 4 N 18 NC T 2 A
semsGc s M 10 wC Il 12 %

: THE BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc RESEARCH COUNCIL Data weighted at an Individual level & BRANDS




M\ o
o| Beverages:
2) Tea

Frequency of consumption
(n=3,154)

O

m Every day

m At least once a week (but not every day)

= At least once a month (but not every week)
m Less than once a month

= Do not drink tea

THE BROADCAST
RESEARCH COUNCIL
OF SOUTH AFRICA

Consumed at home in past month
(Filter: Product users n=2,847)

Freshpak - 47
Five Roses - 38
Joko - 29
Glen - 25
Trinco . 16

Lipton I 4

Laager I 3

Housebrands/No name
brands

Teaspoon Tips | 1

Other 1

Repertoire: 1.7

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Product usage: 91%

Profile of product users

. O O O
(Filter: Product users n=2,847) QO
48 79 93
= Male
= Female m Black B White
52 m Indian Coloured
40 X 15-24 N 24
5 28 52 2534 N 27
o . l 35-49 M 25
50—64 - 15 bbLLS
Metro Urban Rural 65+ M °
0 EC I 12
0 Fs M5
GP N 26
semsG 1 [ 16 kzN [ 18
semsG 2 [ 22 LP M 10
semsc 3 [ 35 = N
Nw 7
semsG 4 [ 17 NC [ 2 A
semscs B 10 wC Il 12

e S PRODUCTS
& BRANDS




"0| Beverages:
2] Instant Coffee

Frequency of consumption
(n=3,154)

¢
)

m Every day

m At least once a week (but not every day)

= At least once a month (but not every week)
m Less than once a month

= Do not drink instant coffee

THE BROADCAST
RESEARCH COUNCIL
OF SOUTH AFRICA

Product usage: 73%

Consumed at home in past month Profile of product users 56 o
(Filter: Product users n=2,326) (Filter: Product users n=2,326) QOQ
= Male
. = Female m Black m White
Frisco 52 m Indian Coloured
] 42 15-24 N 23
Nescafe
28 30 _
5 25-34 N 28
O . l 35-49 I 25
Jacobs Kronung o 50-64 - 15 566606
Metro Urban Rural 65+ M ° “
Koffiehuis
0 EC B 12
Housebrands/No name
branés 2 0 Fs W4
GP N 27
seMsG 1 [ 14 kzN [ 14
Douwe Egberts 1
° semsGc 2 I 21 LP M 10
semsG 3 [N 36 = N
Other 1 NW - 7
semsG 4 [ 19 NC B 3 A

Repertoire: 1.5 semsG 5 [l 10 wC I 15 %

ES Products & Brands Module Jan-Jun 2018 e : ; PRODUCTS

Data weighted at an Individual level

& BRANDS




"0| Beverages:
° ] Beer/Cider

Frequency of consumption

(n=3,154)

m Every day

m At least once a week (but not every day)

= At least once a month (but not every week)
m Less than once a month

= Do not consume beer/cider

.
.
THE BROADCAST
RESEARCH COUNCIL
OF SOUTH AFRICA

Consumed in past month
(Filter: Product users n=1,450)

Castle Lite |G 34
Hunter’s Dry/Gold/Ext. [ I 23
Heineken [ 24

Savanna Dry/Light/Dark [l 17
Carling Black Label [l 17
Castle Lager/Draught [l 14
Flying Fish flavoured beer [l 13
Amstel Lager [ 11
Hansa [l 9
Redd’s Dry/Original [ 9
Windhoek [ 4
Amstel Lite ] 4
Castle Milk Stout ] 4
Lion Larger || 3
Miller Genuine Draft | 2
Other (Nett) JJ 4
Not consumed in PM | 1

Repertoire: 2.0

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Mentions 2% and above

Product usage: 47%

Profile of product users

. O O O
(Filter: Product users n=1,450) QOQ
= Male
3 = Female H Black H White
m Indian Coloured
44 15-24 I 21
a 27 29 25-34 N 33
o . . 35-49 | 30
- 50-64 WM 12 |{ji]
Metro Urban Rural 65+ B 4
0 ECc B 11
0 Fs 7
GP N 28
semsG 1 [ 16 kzn I 16
semsGc 2 I 20 LP M 10
semsc 3 [N 37 vP M 10 ™
NwW I 7
semsG 4 [ 16 NC | 1 A
semscs B 11 wc Il 10 %

e S PRODUCTS
& BRANDS




"0] Beverages:
°] Whisky/Brandy/Vodka

Profile of product users

Consumed in past month Drink most often 00 o0
(n=3,154) (Filter: Product users n=868) (Filter: Product users n=868) QOQ
Whisky (24%) Smirnoff [l 14
Jameson M © Jameson [l 11 ( 6 | 82 1o
Bell's M 6 _ = Male
J&B M 6 Russian Bear [l 8 @ = Female m Black m White
Johnnie Walker Il 6 Bell's |} 7 31 ® Indian Coloured
Three Ships Il 5
Jack Daniel's W 4 Skyy Vodka W 7 15-24 I 24
Black.&White [ e Jj&B B 7 32 25-34 S
Firstwatch W 3 . . O
Chivas Regal 1 2 Klipdrift Wl 7 g 35-49 I 26
Glenfiddich 1 2 Johnnie Walker [} 7 50-64 W 9 (il
Other (Nett) W 3 )
Vodka (16%) Three Ships Wl 6 Metro Urban Rural 65+ M5 N
smirnoff [l 8 Black & White | 5
Russian Bear Wl 5 Absolut [l 5 0 EC W 11
Skyy Vodka [l 5 Firstwatch | 4 FS Il 7
Absolut ] 3 .
Viceroy | 3 GP N 27
Cruz Vodka || 2 SEM SG 1 - 16
Jack Daniel's | 3 KzN N 18
Klipdrift ™ 5 Richelieu | 3 semsGc 2 I 20 LP M 10
Richelieu 2
Viceroy I 2 KWy | 2 sem sG 3 [ s MP : 8 |
KWV 2 NW 6
Chivas Regal 2
Other (Nett) gal | SEM SG 4 - 16 NG ] 2

Mentions 2% and above Mentions 2% and above seMsG 5 [l 10 wcC I 11 %

ES Products & Brands Module Jan-Jun 2018 e : ; PRODUCTS

b rc REseARCH counct Data weighted at an Individual level & BRANDS

OF SOUTH AFRICA




Food:

Bread Product usage: 99%
Frequency of consumption Eaten in past week Profile of product users o0 o
(n=3,154) (Filter: Product users n=3,124) (Filter: Product users n=3,124) QO

1
L Albany - 56 49 79 93
‘ = Male
= Female m Black B White

Sasko - 43 51 ® Indian Coloured
15-24 I 24
Blue Ribbon - 36

25-34 N 27
Sunbake . 17 Metro Urban Rural 65+ M 8

41
28 31
50—64 - 15 56660

Housebrands/No name

12 0 EC I 12
brands
= Every day 0 FS M 5
= At least once a week (but not every day) SEM SG 1 GP N 25
= At least once a month (but not every week) BB Bread I 3 B 16 kzn I 19
= Less than once a month semsG 2 [ 21 Lp B 10
= Do not eat bread _ MPp M 8
Other I 3 SEM SG 3 36 N |
semsG 4 N 17 NC T 2 A

Repertoire: 1.7 seMsG 5 [l 10 wc I 12 %

: THE BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc RESEARCH COUNCIL Data weighted at an Individual level & BRANDS




Food:

Rice/ Maize/ Pasta Product usage: 99%
Eaten in past month Eaten most often Profile of product users o0 o
(n=3,154) (Filter: Product users n=3,142) (Filter: Product users n=3,142) QO
Rice (97%) Tastic - 32
Tastic [N o> 48 | 79 93
Spekko NN > : = Male
Aunt C e r— White Star - 21 @ = Female m Black m White
unt aroiine 18 ® Indian Coloured
Housebrands/No name...Jl] 6 52
Spekko . 16
Royal | 1 41 15-24 N 24
Other rice brand I 2 . 28 31 25_34 _ 27
Unsure of rice brand | 1 Aunt Caroline . 13 a
o . 35-49 I 26
i a 56866
Maize (90% -
( O)White Star I 41 Ace . 11 50-64 [N 15“
Ace NN 27 Metro Urban Rural 65+ M 8
Iwisa HEEEE 16 Fatti’s & Moni’s . 10
Nyala Il 10
Impala IH

Other (Nett) HE 9

/ : EC M 12
Housebrands/No name...l 3 Iwisa I 7
0 Fs W 5

Unsure of maize brand I 2 Nyala I 4 GP I 26
Pasta (54%) seMmsG 1 M 16 kKzN I 19
Fatti’s & Moni's NN 46 Impala I 2 semsG 2 [ 21 Lp B 10
Housebrands/No name...[ll 8 SEM SG 3 _ 36 mMP I 7 :
Barilla I 2 Other (Nett) Nw Il 7
Unsure of pasta brand I 2 SEM SG 4 - 17 NC | 2 A
Repertoire: 1.3 Mentions 2% and above SEM SG 5 - 10 wC B 12

. e BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc EEREAE] @EUIan Data weighted at an Individual level & BRANDS

%0




Food:

Condiments/Spices/Sauces Product usage: 94%
Frequency of usage Used in past month Profile of product users o0 o
(n=3,154) (Filter: Product users n=2,968) (Filter: Product users n=2,968) QO

Rajah curry powder [N 4o
Al Gold - I 46 ' = -]
= Male
Robertsons [ 42 = Female m Black m White
knorr (incl Aromat) [N 4> 52 = Indian Coloured
Nola [ 30 41 15-24 M 24
Crosse & Blackwell || N 27 o 29 30 25-34 N 27
Mrs H.S. Ball's Chutney [l 16 = . l 35-40 N 25
50-64 M 15
Nando’s sauces || 15 “
Metro Urban Rural 65+ M o
Wellington’s sauces [JJj 10
Maggi/Lazenby 9
= EC I 12
Allloy o s W s
" Every day Spur sauces ] 7 0
= At least once a week (but not every day) seMsc 1 [ 15 GP N 26
= At least once a month (but not every week) Housebrands/No name [l 7 KzN N 18
= Less than once a month Hinds | 5 semsG 2 [ 21 Lp B 10
= Do not use condiments/spices/sauces Heinz ] 4 SEM SG 3 _ 36 MP = 7 :
NW 7
Other | 1
| seMmsG 4 M 18 NC T2 A

Repertoire: 3.2 semsG 5 [l 10 wC I 13 %

: HE BROADCAST ES Products & Brands Module Jan-Jun 2018 PRO D UCTS
rc RS EARCh connciL Data weighted at an Individual level & BRANDS




Food:
Spreads

Frequency of consumption
(n=3,154)

6““

m Every day

m At least once a week (but not every day)

m At least once a month (but not every week)
m Less than once a month

= Do not use spreads

THE BROADCAST
RESEARCH COUNCIL
OF SOUTH AFRICA

Eaten in past month
(Filter: Product users n=2,918)

Black Cat || T s
Al Gold (Gam) [ GGG 53
Yum Yum _ 36
Melrose - 18
Hugo's - 14
Housebrands/No name . 8
Nola . 7
Crosse & Blackwell l 6
Nutella I 5
Marmite I 5
Bovril I 5

Other (Nett) [J 4

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Product usage: 92%

Profile of product users o0 o
(Filter: Product users n=2,918) QOQ
103

47
@ = Male
m Female

H Black H White
53 m Indian Coloured
41 15-24 N 24
= I 29 30 o534 N 27
o . l 35-49 M 25
- 50-64 M 15 jjjji
Metro Urban Rural 65+ M 9 “
0 EC Il 12
0 Fs W5
GP I 26
semsG 1 [ 15 kzN B 18
semsGc 2 I 21 Lp M 9
semsG 3 [ 36 MP Il 8 |
Nw 7
semsG 4 [ 17 NC [ 2 A

Repertoire: 2.3 Mentions 2% and above SEM SG 5 - 11 wC Bl 13

e S PRODUCTS
& BRANDS

%0




Food:

Canned Food Product usage: 91%
Frequency of consumption Eaten in past month Profile of product users o0 o
(n=3,154) (Filter: Product users n=2,850) (Filter: Product users n=2,850) QO

oo [ HNEGE ::
48 79 93

av Lucky stor | > ©) ;e
= Female m Black m White
All Gold - 35 55 B Indian Coloured
ull Brand [ 22 41 15-24 [ 24
31

Glenryck - 14 28 25-34 [N 27

i 35-49 N 25

Hugo'’s l 7 . 50-64 - 15 86666
Housebrands/No name...l 7 Metro Urban Rural 65+ M 9 “

Enterprise I4

EC - 12
Gold Dish 4 0
sh ] 0 Fs B s

= Every day
= At least once a week (but not every day) John West I 3 GP N 25
m At least once a month (but not every week) Farmgirl I 2 SEM SG 1 - 16 kKzN I 18
= Less than once a month semsGc 2 I 21 LP N 11
= Do not eat canned food Rhodes I 2 semsc 3 [ 3o MP I 8 :
Other (Nett) | 2 seMsc 4 [ 17 Nw 7
NC |2 O

Repertoire: 2.5 Mentions 2% and above seMsG 5 [l 10 wcC Il 12 %

: THE BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc RESEARCH COUNCIL Data weighted at an Individual level & BRANDS




Food:

Breakfast Cereals

Frequency of consumption
(n=3,154)

(3

m Every day

m At least once a week (but not every day)

m At least once a month (but not every week)
m Less than once a month

= Do not eat breakfast cereals

THE BROADCAST
RESEARCH COUNCIL
OF SOUTH AFRICA

Eaten in past month
(Filter: Product users n=2,662)
Jungle Oats HIININGE 4o
Kellogg’s Corn Flakes I ¢
Bokomo Weet-Bix IIIIINGNGGEG 39
Morvite I 28
Kellogg’s All-Bran [l 14
Kellogg’s Special K
Maltabella
Bokomo ProNutro
Futurelife
Jungle Oatso Easy
Kellogg’s Rice Krispies
Kellogg’s Coco Pops
Bokomo Otees
Nestlé Milo Cereal
Housebrands/No name
Kellogg’s Strawberry Pops
Nestlé Cheerios
Nestlé Bar-One Cereal
Nature’s Source
Other

6
6
5
5

I—‘HI—‘HI—‘NNU’LLA

Repertoire: 2.2

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Product usage: 82%

Profile of product users o0 o
(Filter: Product users n=2,662) QOQ
113

s

= Male
m Female m Black m White

® Indian Coloured
55
43 15-24 N 24
= I 29 28 2534 M 28
o . . 35-49 [N 24
- 50-64 M 15 jjjji
Metro Urban Rural 65+ M 9 “
0 EC M 12
0 Fs M 5
GP N 27
semsG 1 [l 14 kzN I 17
semsGc 2 I 20 LP M 10
semsG 3 [ 36 MP Il 8 |
Nw [l 6
semsG 4 [ 19 NC T 2 A
semscs B 11 wC Il 13

e S PRODUCTS
& BRANDS

%0




Food:

- . o
Chilled Processed Meats Product usage: 79%
Frequency of consumption Eaten in past month Profile of product users o0 o
(n=3,154) (Filter: Product users n=2,433) (Filter: Product users n=2,433) QO

Rainbow Simply Chicken _ 45 49
79 83
: = Male
Enterprise - 31 @ = Female m Black m White
B Indian Coloured
Eskort - 30 S1

40 15-24 N 25
Bokkie - 19 29 31 B}
5 25-34 N 27
Housebrands/No name - 18 o 35-49 I 25
brands n 50_64 - 14 pob0d
Classic . 9 Metro Urban Rural 65+ M 9 “

Mielie-Kip l 7

0 EC B 11
Renown I5 0 Fs B 5

m Every day
m At least once a week (but not every day) Miahtv Meats I 4 SEM <G 1 - . GP N 25
m At least once a month (but not every week) gnty KzN I 18
= Less than once a month Other (Nett) I 6 SEM SG 2 - 20 Lp B 11
= Do not eat chilled processed meat SEM SG 3 _ 37 MP I 8 :
Unsure of brand I 2 SEM SG 4 - i NwW O 7
NC |2 O
Repertoire: 1.8 Mentions 4% and above seMsG5 Ml 9 wcC I 13 %

: THE BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc RESEARCH COUNCIL Data weighted at an Individual level & BRANDS




Home Care:

Washing Powder

Frequency of usage Used in past month Profile of product users
(n=3,154) (Filter: Product users n=3,135) (Filter: Product users n=3,135)

O O O
‘ Sunlight QOQ
1
“n O
Omo
43
I 28 29

Metro Urban Rural

Ul
=

H Black B White
H Indian Coloured

MAQ

Ariel
Surf & EC I 12
et 0 ;i .5—
28
= At least once a month (but not every week) SEM SG 2 - 22 Lp B 10

m | ess than once a month

i seMsG 3 [N 6 e

NW
semsG 4 [ 16 NC [ 2 A

Repertoire: 1.8 SEM SG 5 - 10

= At least once a week (but not every day) Vanish I 4 SEM SG 1 - 16 kzN T 17
Housebrands/No name |

%0

: e BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc S SO Data weighted at a Household level & BRANDS




Home Care:

Toilet Paper

Used in past month Profile of product users
(n=3,154) (Filter: Product users n=3,120)

: 304
T

Twinsaver

Housebrands/No name

brands - 37 43 lBIa(_:k ® White
H Indian Coloured
29 28
n]
Baby Soft - 32 x] . .
o
Metro Urban Rural
Carlton 13

Unsure of brand I 4 0 EC I 11
0 FS M 5

GP N 29
Other | 1 SemsG 1 M 15 KZN [ 17
semsGc 2 I 22 Lp B 9
Toilet paper has not been _ vp Il 7
used in my home in the 2 SEM SG 3 36 :
past month semsG 4 [ 17

NC B2 A
semscs B 10

%0

: HE BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc RS EARCh connciL Data weighted at a Household level & BRANDS




Home Care:

Household Cleaners

Frequency of usage Used in past month Profile of product users
(n=3,154) (Filter: Product users n=3,071) (Filter: Product users n=3,071)

O 0 O
vy ancy I 7 ABA

Jik _ 42 H Black ® White

43 :
H Indian Coloured
cobra [ 19 I 29 28

Dettol - 19

Mr Muscle - 18 Metro Urban Rural

Jeyes - 14
Toilet Duck [l 13 () EC I 12
0 Fs W5

= Every day Housebrands/No name . 9
= At least once a week (but not every day) brands SEM SG 1 GP N 29
= At least once a month (but not every week) Harpic I 6 - 15 KzN T 17
= Less than once a month ) SEM SG 2 - 22 LP
Vanish I 6
= Do not use household cleaners SEM SG 3 _ 36 MP :
NW
other | 1 semsG 4 [ 17 NC 12

%0

Repertoire: 2.7 semsG 5 [l 10

: THE BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc RESEARCH COUNCIL Data weighted at a Household level & BRANDS




Home Care:

Dishwashing Liquid

Frequency of usage

(n=3,154)
1
Q

= Every day

= At least once a week (but not every day)

= At least once a month (but not every week)
m Less than once a month

= Do not use dishwashing liquid

THE BROADCAST
RESEARCH COUNCIL
OF SOUTH AFRICA

Used in past month
(Filter: Product users n=2,995)

Sunlight

MAQ

Ajax 11

Housebrands/No name 10

Other | 1

ES Products & Brands Module Jan-Jun 2018
Data weighted at a Household level

Product users: 95%

Profile of product users
(Filter: Product users n=2,995)

304
T

43 H Black B White
I 29 28

H Indian Coloured
Metro Urban Rural

0 EC B 11
0 Fs B 5

GP N 29
semsG 1 [ 15 kKzn [ 17
semsc 2 I 21 LP M 10

MP
seMsG 3 [N 6 ]

NW

semsG 4 [ 17 NC [ 2 A
semscs B 11

e S PRODUCTS
& BRANDS

%0




=] Appliances:

QJ Large Kitchen Appliances

Have in household Profile of those with appliances
(n=3,154) (Filter: Appliances in HH n=3,034)

O O O
ocry NN - 400
43 m Black m White
Samsung - 35 B Indian Coloured
29 28
ac [ 2> BB

Hisense - 18 Metro Urban Rural

Kelvinator - 17
EC
Whirlpool Ie é) - .-5 11

Bosch [ 4 GP I s
seMsG1 I 14 KzN T 18
AEG | 2 semsG 2 [ 22 LP
MP
Don't have any large I 4 seMmsG 3 [ 36 W I
kitchen appliances SEM SG 4 - 17 NC [ 2 a

Mentions 2% and above seMsG 5 [l 11 Bl 12 %

: THE BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc RESEARCH COUNCIL Data weighted at a Household level & BRANDS




=] Appliances:
Q Electronic Goods

Have in household

Product usage: 96%

Profile of those with electronics

(n=3,154) (Filter: Electronic goods in HH n=3,054)
000
samsung [N > QOQ
LG I 3
Hisense N 20
Telefunken - 14 43 m Black m \White
JVC - 10 59 o8 m Indian Coloured
sansui [ © o
a
Panasonic ] 8 o . .
Sinotec Metro Urban Rural
Sony or Sony Playstation [}
Logik [
Philips [l 0 EC M 11
Lenovo [ 4 0 FS M 5
Acer I 3 GP N 28
Apple I 3 semsG 1 [l 15 kKzN I 18
Pioneer | 3 seMsG2 [N 22
e 3 semsG 3 [ 35 |
Don't have any electronic goods 4
y g | semsc4 [ 17 NC 12 A
semscs B 11 e 2

%0

Repertoire: 2.0 Mentions 3% and above

THE BROADCAST
RESEARCH COUNCIL
OF SOUTH AFRICA

ES Products & Brands Module Jan-Jun 2018
Data weighted at a Household level

e S PRODUCTS
& BRANDS




P Leisure and Travel:

: ) -
Restaurants/Fast Food Outlets U
Frequency of visiting Visited in past month Profile of diners o0 o
(n=3,154) (Filter: Diners n=2,521) (Filter: Diners n=2,521) QOQ
KFC I 73 47
Chicken Licken NN 25
Debonairs Pizza [ 25 = Male
Nando’'s I 19 @ m Female m Black B White
Spur M 17 53 m Indian Coloured

Steers M 16

Fish and Chip Co. M 13 45 15-24 M 24
McDonald’s/McCafe = 13 5 27 28 25-34 N 28
Wimpy 10
=1 H 35-49
Chesa Nyama M 10 all: . . _oii
Roman’s Pizza M 10 50-64 N 15“
Hungry Lion [l 9 Metro Urban Rural 65+ I 7
King Pie I 6
FishAways M 5
Burger King M 5 0 EC I 13
« Every day Mugg &Bekan ms 0 Fs B 5
= At least once a week (but not every day) chan’Ba§ et B3 GPr I 27
= At least once a month (but not every week) Domino’s Pizza I 2 semsGc1 M 13 kzN I 17
- RocoMamas | 2
Less than once a month - ) SEM SG 2 - T K
= Do not eat out / order food from QSR's Something F'Sh_y 12 21
Other (Nett) I 7 Nw Il 7 :
Not eaten out PM 1 3 semsc 4 N 17 NC ] 2 A

Repertoire: 2.8 Mentions 2% and above seMsG 5 [l 12 wcC Il 12 %

: e BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc EEEENCL) CEUEn Data weighted at an Individual level & BRANDS




Leisure and Travel:

SIS Ail‘lines Domestic air travellers: 9%

Domestic flights past 12 months Profile of domestic air travellers o0 o
(n=3,154) (Filter: Domestic air travellers n=295) QO
47
Mango 5 69 18 7
= Male
= Female m Black m White
53 B Indian Coloured
South African Airways 4
15-24 N 2?2

48
24 28 25-34 [N 29
35-49 [N 26
Kulula 2 50-64 N 86584

17
Metro Urban Rural 65+ M 6 “

British Airways 2

&

-
Safair | 1 semsGc1 JJjj 7
semsG 2 I 20
I have not travelled by air SEM SG 3 _
seMmsG 4 I 20
semsc 5 [ 23

: e BROADCAST ES Products & Brands Module Jan-Jun 2018 PRODUCTS
rc EEEENCL) CEUEn Data weighted at an Individual level & BRANDS
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2.

Overview of Media Usage

45



Overview of Media Usage

Past week viewership/listenership:

1
= = Radio
O=0
Video
streaming
services

PRODUCTS

ES Products & Brands Module Jan-Jun 2018

b rc :;g%g%%ﬁfgégt Data weighted at an Individual level ( E : ; & BRANDS




Media:

TV

Channels watch in past week

Watch most often

Past week viewership: 97%

Profile of TV viewers

1
1
1 . . O O O
(n=3,154) ' (Filter: TV viewers n=3 078) (Filter: TV viewers n=3,078) QOQ
1
sasC 1 | 76 zansi wethu ] 7 ! SABC 1
1 79 93
sasc2 NN 62  cvovies Extra [ 7 | 9 oo
1 e.tv I 9 .
e.tv NG 58M-Net Movies All Stars ] 7 ! = Female m Black m White
1 ® Indian Coloured
saec3 NN 5! 1iC entertainment [ 6 | Mzansi Magic [] 8
. . 1
Mzansi Magic N 22 Universal Channel ] 6 ! SABC 2 I - 41 15-24 N 23
channel O [l 13 pumisa [l 6 i 5 28 25-34 I 28
1
SuperSport 4 13 [ SABC3 | 3 o 35-49
persp ] M-Net Movies Zone [ 6 | I o Ai?a
. ! }
Mzansi Bioskop [l 12 TRACE Urban [ 6 | M-Net Movies Action I 3 50-64 M 15
VUZU
SuperSport 3 [l 12 L i SuperSport 4 I 2
. NatGeo Wild 6 1
eMovies [} 11 _ _ 1 : SuperSport 3 | 2 0 EC I 12
SABC News [l 9 Studio Universal [ 6 i 0 Fs B s
supersport 1 [l 9 Africa Magic Epic [} 5 : eNCA | 2 e Gp I 26
I EM 1
eextra [ 8 MTV Base ] 5 : Channel O |2 B 15 kKzN I 19
. 1
Mzansi Magic Music . 8 SuperSport Blitz I 5 : Zee World SEM SG 2 - 22 LP - 10
eNCA | 8 One Gospel JJ 5 i semsGc 3 [ 36 |\|1\4v|; = ; :
semsGc 5 ] 10 wC [l 12 %

Repertoire: 5.4 Mentions 5% and above Mentions 2% and above
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— Media:
O=0] Radio

Listened to in past week
(n=3,154)

Metro FM I 35
Ukhozi FM I 23
Umhlobo Wenene FM... Il 14
LesediFM 1 12
Thobela FM 1M 11
Motsweding FM Il 11
GagasiFM 1M 11
5FM
Radio 2000
RSG
Kaya FM 95.9
Ikwekwezi FM
KFM
Capricorn FM
YFM 99.2
Munghana Lonene FM...
Jacaranda FM
Ligwalagwala FM
Good Hope FM
947
702
East Coast Radio
Did not listen in past week

Repertoire: 2.2 Mentions 4% and above
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Listen to most often
(Filter: Radio listeners n=2,962)

Ukhozi FM . 14
Metro FM . 12

Umhlobo Wenene FM . 12
(UWFM)

Lesedi FM I 7
Thobela FM I 6
Motsweding FM I 5
RSG I 4

Gagasi FM

Munghana Lonene FM
(MLFM)

Other (Nett 1% mentions)

Mentions 3% and above

ES Products & Brands Module Jan-Jun 2018
Data weighted at an Individual level

Past week listenership: 95%

Profile of Radio listeners
(Filter: Radio listeners n=2,962)

Ao
49
@ = Male
= Female

m Black m White
m Indian Coloured
51
41 15-24 N 24
5 28 S 25-34 [N 27
o . l 35-49 N 26
50-64 - 15 86860
Metro Urban Rural 65+ M 8 “
0 Ec B 12
0 Fs M 5
GP I 25
semsG 1 [ 16 kzN [ 20
semsGc 2 I 22 Lp B 10

sevsc 3 [ 35 e Hl s ™
semsG 4 [ 17

semscs B 10
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Media:
Video Streaming Services

Used in past week

Past week viewership: 26%

Profile of video streaming viewerso

Use most often o o

(n=3,154) (Filter: Viewers n=754) (Filter: Viewers n=754) QO
78 114
YouTube 53
uid 24 YouTube 87 = Male
= Female m Black ® White
47 m Indian Coloured
Showmax 42 34 15-24 SGE
= 24 25-34 N2
Showmax 6 E . I 35-49 N 18
50—64 - 8 56660
Netflix Metro Urban Rural 65+ B 4
Netflix I 5 0 EC WM o
Other 0 FS M 5
GP N 29
semsG 1 [l 14 kzN B ©
semsc 2 I 22 LP N 19
Video streaming services Other | 2 MP 12
not used in past week SEM SG 3 _ 31 - I
NwW B4
semsG 4 I 20 NC | 1 A
semscs M 13 wC Il 12
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